Wwizdeo

USERS ACQUISITION CAMPAIGN
POWERED BY WIZTRACKER

LOWER COSTS & HIGHER VOLUMES
wiITH YoullllJ vs. facebook.
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Wwizdeo

COMBINED BRAND CONTENT + TRUEVIEW CAMPAIGN POWERED BY WIZTRACKER
» REMARKABLE RESULTS: HIGH CONVERSION RATE & HIGH VOLUME OF INSTALLS

Ry

[

A »

1 Gameplay 1 Advertising 2,90 % 13 587
video with video with Conversion rate Conversions
YouTuber YouTuber (install/total views)

on YouTuber channel on TrueView mobile

Long form: 13:57 Short form: 00:40
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https://www.youtube.com/watch?v=7ryfrj1Y24c
https://www.youtube.com/watch?v=7ryfrj1Y24c
https://www.youtube.com/watch?v=RtWxiIV6zyA
https://www.youtube.com/watch?v=EdASCY67NqQ
https://www.youtube.com/watch?v=EdASCY67NqQ

Wwizdeo

COMBINED BRAND CONTENT VIDEO + TRUEVIEW INSTREAM WIZDEO TARGETING
» LOWER CPI & HIGHER NEW USERS VOLUME VS. ORGANIC VIEWS ONLY

YouTuber organic views p +
+ Trueview instream™**,

Organic views only for Youtuber
Video uploaded on his channel >

Total cost per install

roduction costs . .
- Wizdeo targeting

Download LIMITED
Volume
Boost in app
*
Total t ——
otal cost per
EXPENSIVE

(*) The more the app is downloaded, the higher the app is ranked in app stores : more free installs
(**) Truview Instream campaign is aiming at targeting more potential and similar audiences by using Adwords
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Wwizdeo

COMBINED VIDEO BRAND CONTENT + TRUEVIEW INSTREAM WIZDEO TARGETING
»YOUTUBE LOWER CPI & HIGHER VOLUMES VS. FACEBOOK

Total cost per install YouTlfber.wdeo - Facebook video
Trueview instream > +

Wizdeo targeting

production costs ad campaign

Download
Volume
Boost in app o
stores*
Total t s
otal cost per
EXPENSIVE

(*) The more the app is downloaded, the higher the app is ranked in app stores : more free installs
(**) Truview Instream campaign is aiming at targeting more potential and similar audiences by using Adwords
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T ‘wizdeo
GAMING MOBILE APP : HIGH VOLUMES & LOW COST OF NEW USER ACQUISITIONS
» SELECTION OF INFLUENCERS ('|/3)

@ Select the most relevant influencer, with ‘wiztracker

Reference videos list ||~ Audience sample creation ||~ Rankg;/grglfel\?::::eencers

According to the target criteria

(country, age, gender) provided by - Identify targeted audiences by the Based on the targeted audience,
the clien'ts Wiztracker creates a list reference of relevant videos generate a list of the most
' - Minimum size 10 000 uniques relevant influencers ranked by the

of most relevant videos L
proximity index

i}

sample

Influencer 2

o
w Influencer1
W

Influencer 3

You B

Audience

i ‘wiztracker ‘wiztracker
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Influencer 4

000




Wwizdeo

GAMING MOBILE APP : HIGH VOLUMES & LOW COST OF NEW USER ACQUISITIONS
» PRODUCTION OF VIDEO BY YOUTUBER (2/3)

@ Produce conversion-optimized video by influencer

Brand Content video creation supervised by a Wizdeo YouTube Certified Channel Manager, with WizTracker input:

—> —>

U

Step 1 Step 2 Step 3 Step 4 Step 5
Best influencer Most relevant video Optimization of 1 gameplay video 1 short
chosen in Wiztracker format conversion ability (>5 min long) engaging video
selection Identified by Wiztracker through script and call to created & published on created & used in
actions* YouTuber channel AdWords campaign

(*) Call-to-actions: Tracking links in the description of video, annotations, cards and oral CTA etc.
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Wwizdeo

GAMING MOBILE APP : HIGH VOLUMES & LOW COST OF NEW USER ACQUISITIONS
» TARGETED AD CAMPAIGN, POWERED BY WIZTRACKER (3/3)

@ Convert through TrueView for Mobile, Wiztracker-targeted campaign

Long video published on YouTuber channel yields limited conversions

AdWords amplification

—> |

Step1 Step 2 Step 3 Step 4 Step5
1 short video TrueView Lookalike Youtube  Campaign Diffusion €a@mpaign optimized
used in AdWords campaign Instream channels* Target Lookalike Youtube Frune '°W'perf°Tm'£gl.iem°
campaign created Aiming at maximizing the channels Seg?jgit;?cre?izt: Ike
volume of the targeted
audiences

*Lookalike channels are similar channels of secleted youtubers
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i Wizdeo
BRAND CONTENT VIDEO + TRUEVIEW INSTREAM VS. ORGANIC VIEWS ONLY
» MORE ADDED-VALUE WITH WIZDEO SOLUTION

Features Wizdeo Solution > + Organic views only >
Install . O

tracking All installs attributable to campaign can be Only immediate installs

& attribution tracked, 30-days after clicks post-click are tracked
Volume of High volumes: all core audiences Small & limited by natural reach:
installs of influencer + lookalike channels a small % of influencer fans
Quality of \ ‘ 7 . 0 Q

acquired ngherARPU thanks toatargeFed and No adjustments possible
users o6 adjusted Adwords Campaign

o O

Optimization O‘\ Daily optimization managed by our team leads No optimization once video published
possibilities to the best ROI

(*) Lookalike channels are similar channels of secleted youtubers’
(**JARPU: Average Revenue Per User © 2016 Wizdeo g




Wwizdeo

FOR MORE INFORMATION ABOUT WIZDEO SOLUTIONS : CONTACT US'!

ISABEL
BUSINESS DEVELOPER

CHARLES
E-MAIL:
ISABEL.GOMESDASILVA@G@WIZDEO.COM

HEAD OF SALES
E-MAIL:
CHARLES.VIDONNE@WIZDEO.COM
CELL:+336 14 0415 03

srands Boulevards®
(Rue Montmartre)
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Bonne Nouvelle®)

Wwizdeo “Wwiztracker

WIZDEO
HTTP://WWW.VyIZDEO.COM
32, RUE DE TREVISE, 75009 PARIS
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